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CASE STUDIES
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POSTHOWN

Fukushima

FUKUSHIMA | Discover the Charm of Ouchi-juku

A 400-year-old Edo-period post town frozen in time

(dLpE]

The Essence o
Japanese Elegance

ISHIKAWA | KAGA-YUZEN

The Essence of Japanese Elegance

YAMAGATA | Discover Ginzan Onsen

Through Taisho Roman Elegance

TOYAMA | White Shrimps

The Jewel of Toyama Bay

% __ Matsuo Basho's
e Journ,

YAMAGATA | Matsuo Basho's Journey

Through Haiku and Nature

FUKUI | The Story of Echizen Blades
A Soul of Hokuriku Craftsmanship
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